
With experience writing and editing for 

a variety of formats in all mediums, I can 

create content people will stop to read. 

Whether you need fun campaign 

headlines, professional website copy, 

click-worthy blog posts or engaging 

profiles, I can make it interesting, easy 

to read and memorable.  

Want to see some examples? 

Let's get started.
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classically 
modern
A perfectly executed undercut. A beard groomed just right. A fade so smooth, people look twice. 
Expert barbering is about creating a persona – a man who pays attention to the details, who knows 
that first impressions can be everything. At CosmoProf® and Armstrong McCall®, we honor the timeless 
tradition of barbering and its modern interpretations with an unrivaled portfolio of professional 
products and tools for every barber’s arsenal. Because we know that barbering is more than just a 
profession. It’s a lifestyle. Barbering is an art form. And we celebrate the artists. 
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“Being a beauty professional gives me the freedom to be 

an individual, create one-of-a-kind art and empower others 

to be their very best selves.  I have the ability to change 

lives, and there’s  something very beautiful and inspiring 

about that.  This industry runs on creativity, and I’m powered 

 by the passion of my peers. I’m Licensed To Create™,   

and I do, every day.”

BEAUTY
IS MY

OUTLET

cosmoprofbeauty.com



From nautical nails to coastal curls, spend this summer 
soaking up the sun in style. Find everything you need at 
CosmoProf® to voyage into vogue — including ocean-
inspired lacquers and hair colors, anchor-adorned 
jewelry and limited edition tools with seaworthy totes. 
Look for your coupon offer on the back.

Nautical,

CHIC!



customer service 1.800.362.3186  |  store locator 1.888.912.3463
shop online @ cosmoprofbeauty.com

ST_008144_<MM>/<YY>_<TC1>_<TC2>_<TC3>

ATTN: BSG Customer Service
3900 Morse Street
Denton, Texas 76208

let your style set sail!

Present this card fbeauty.com.

Coupon valid THROUGH <MM>/<DD>/<YY> at participating CosmoProf® stores or 
online at www.cosmoprofbeauty.com. To redeem your coupon online, enter the 
coupon code number at checkout. Must present CosmoProf® Membership 
Card when redeemed. Not valid for education events. Cannot be combined with any 
other offers, prior purchases or sales events. One coupon per member. Void where 
prohibited. Coupon not redeemable for cash. Not valid if altered or resubmitted.

<FName> <LName>
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trending now

november table of contents

Design.Me Ultimate  
Hair Care Pack
Add shine, hydration and 
control with Fab.Me, then cut 
drying time with PowerDry.Me.

  |  Page 27

DevaCurl Kits
Give textured hair the love it 
deserves with curl-specific 
cleansing, conditioning and 
styling.

  |  Page 33

ColorProof® Holiday Trios
A trio for everyone on 
your list! Give the gift of 
moisturized locks, undeniable 
volume or smooth style.

   |  Page 38

Spongellé® Body Wash 
Infused Buffer®
Buff away the day with 
beautifully rich body wash 
infused into the sponge.

  |  Page 12

Pure Cosmetics Recharge & 
Renew Magnetic Mask
Mineral-infused clay mask and 
magnetic removal tool firm, 
brighten and hydrate skin.

  |  Page 13

CrownPro™ Smoke  
Pro Eyeshadow Palette
20 luxurious shades let you 
create show-stopping eye 
looks perfect for any holiday 
party.

  |  Page 59
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the cutting edge of style & technology

november table of contents

Actiiv .........................................48
AG Hair .......................... 7, 10, 42
American Crew .....................50
Appliances ..............6, 14-17, 27,

33, 36
Aquage .......................... 7, 10, 34
Babe Lash ........................... 9, 13
Bain De Terre .........................44
BCL SPA ...................................63
Black Friday ..........................6-9
Body Drench. .........................63
Bosley ................................ 10, 48
Brushes ...... 11, 14, 17, 27, 41, 52
Celeb Luxury ..................... 8, 35
CND .......................................8, 53
Clippers ....................................49
ColorProof. ..............................38
Cosmetics ..8-9, 13, 36, 59, 63
Cricket .........................49, 51-52

CrownPro ................................59
Cuccio Naturalé........... 8, 11, 58
Design.Me......................7, 10, 27
DevaCurl .................................. 33
Equipment ........................41, 66
Events & Education .............67
Farouk ..........................26-27, 47
Farouk Esquire ......................49
Framar .......................................41
Framesi.....................................40
Gelish .............................9, 56-57
GHD .......................................6, 16
GIBS ............................................ 51
Goldwell ...........................4-5, 10
Hempz ...........................9, 60-61
Holiday Sale........................12-15
ISO .............................................43
It’s a 10 ....................................... 31
Johnny B................................... 51

Joico .........................7, 10, 24-25
Kadus ........................................47
Kenra ..............................7, 28-29
KeraColor.................................47
KMS ..............................................5
#mydentity .......................10, 22
Malibu C ...................................42
Matrix .........................7-8, 10, 39
Men’s Styling ....................50-51
Morgan Taylor .............9, 56-57
Moroccanoil ............................43
My Amazing ....................... 8, 41
Nails .....................8-9, 12, 53-58
Nioxin ........................................48
Olaplex ..................................... 37
OPI ................................. 9, 54-55
Paul Mitchell ...........14, 17, 18-21
Procare ................................. 11, 51
Pure Cosmetics ..................8, 13

Ready for the Rush .......... 10-11
Rusk ......................6-7, 15, 36-37
Salon Essentials ......... 11-12, 41,

46, 65
Satin Smooth ......................9, 12
Schwarzkopf ............... 11, 30-31
Scruples ...................................44
Sebastian .................................46
Sexy Hair ...................... 7, 10, 45
Shears ............................7, 49, 52
Skin Care...............9, 58, 60-63
Texture ID ................................ 22
The Balm .................................. 13
TIGI ........................................7, 32
Waxing ................................11, 64
Wella .....................................8, 23
Woody’s .................................... 51
XFusion by Toppik ...............48
Young Nails ............................. 55

Young Nails Caption Tinsel Time & Art Screen  
Holiday Collection Kit
Create magical holiday nails with festive stamping 
patterns and luxe winter shades.

   |    |  Page 55

Pink Pewter® Stretchbands
Give holiday hair that extra 
something with the industry’s 
most chic hair accessories.

    |  Page 12
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trending now

february table of contents

Keracolor™ Color + 
Clenditioner™
Create rich, bold looks 
inspired by opulent jewels 
with NEW Emerald and 
Copper shades.

   |  Page 39

Kenra® Luxe One Leave-In
Enriched with precious gold, 
this leave-in lotion is the 
height of luxury. Provides slip 
and glowing shine.

  |  Page 24

Young Nails® Beast & 
Blooms Arts Screen Kit
Give the perfect finishing 
touch to every manicure 
with 12 eye-catching 
patterns and designs.

  |  Page 56

My Amazing® Hydrating 
Tween Duo – NEW Formula
Optimize styling with 
restoring agents that 
revitalize hair and formulas 
that replenish essential 
nutrients.

  |  Page 36

Design.ME Fab.ME
Breathes life into hair  
with a spritz of a bottle! 
18 unique benefits means 
fabulous hair in just 
seconds.

   |  Page 29

Farouk CHI® Power Plus 
Hair Renewing System
Give each client’s scalp a 
fresh start with the naturally 
nourishing benefits of 
Nettle, Red Clover and 
Botanicals.

  |  Page 18
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the cutting edge of style & technology

february table of contents
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AG Hair ...................................21
American Crew .................. 44
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41, 50 
Aquage .................................23 
Ardell .....................................58
Babe Lash ............................59
Bain De Terre ................ 10, 27
BCL SPA ................................63
Body Drench ...................... 60
Bosley ................................... 43
Brushes ...........................33, 41
Celeb Luxury .......................22
CND ........................................57
Clippers ..........................48-49
ColorProof ............................24
Cosmetics ......................58-59
Cricket ....................40-41, 46-47

Crown Pro ............................59
Cuccio Naturalé ...................51
Design.ME ............................29
DevaCurl ..........................8, 30
Equipment .. 32, 44, 57, 64, 66  
Events & Education ...........67
Face Inc NEW .....................63
Farouk ........................10, 18-19
Farouk Esquire ................... 45
Framar ............................ 28-29
Framesi .......................... 10, 38
Gelish ..............................54-55
GHD ....................................... 50
GIBS ...................................... 45
Goldwell ................................33
Hempz .............................60-61
ISO ..........................................32
It’s a 10 .............................8, 45
Johnny B.............................. 45 

Joico .............................9, 16-17
Kadus .....................................32
Kenra ........................10, 24-25 
Keracolor ..............................39
KMS ........................................33
#mydentity ..........................27
Malibu C ................................28
Matrix ................................8, 15  
Men’s Styling ............... 44-49
Morgan Taylor ..............54-55
Moroccanoil ..........................17 
My Amazing ........................36
Nails ................................. 51-57
Nioxin ...............................9, 42
Obliphica ..............................39
Olaplex ..................................28 
OPI ................................... 52-53
Paul Mitchell ........................11-14
Pharmagel ............................62

ProCare .....................9, 34, 47
Rusk ...............................4-7, 10
Salon Essentials . 8-9, 28-29, 

34-35, 40-41
Satin Smooth .............. 62, 65
Schwarzkopf .........................31 
Scruples ................................36
Sebastian ..............................32
Sexy Hair ..............................37
Shears ........................ 6, 46-47  
Skin Care .......................51, 60-63
The Balm ..............................59
TIGI .............................9, 26, 44
Unwash ...................................8
Waxing ...........................64-65
Wella ..................................... 20
Woody’s ............................... 45
XFusion by Toppik ............ 42
Young Nails ......................... 56

find out more at: licensedtocreate.com/awards

premiere orlando
International Beauty Event

JUNE 2-4

Celebrating beauty pros  
and the art you are 

#licensedtocreate
at

Cricket® Slimming 
Ruching Aprons
Bleach-proof, stain-
proof and water-
resistant cover up 
creates a flattering 
hourglass silhouette.

   |  Page 41
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When artistic vision meets professional execution, something magical happens. People take notice. 

Imaginations are stirred. An industry is turned on its head. Beauty professionals are masters of invention. 

You develop new techniques using cutting-edge products and tools, combining science and artistry in 

revolutionary ways. You create fashion-forward looks that challenge the industry and lift it to new heights. 

You build worldwide communities from the ground up, because you know how important support and 

inspiration is in this business. You are true originators, artists and experts. You are inventors.

cosmoprofbeauty.com

INVENTION



Expression is multi-faceted. It drives individuality and inspires creativity. It creates artists, makes believers 

out  of the doubtful. It validates the dreamer in us all, gives weight to our loftiest ideas. It elevates us, 

pushes us and gives us a confidence we’ve never known. Beauty professionals push each other to be more 

than the status quo, to be bigger than what came before and to help invent the future that lies ahead. 

You are living proof that the power of expression is never-ending and uncompromising. 

cosmoprofbeauty.com

EXPRESSION



Inspiration pushes us forward.  It takes us to new places we always dreamed of going. Inspiration breaks 

glass ceilings. It’s always looking forward, always asking, “What’s next?” And beauty professionals are 

always there to answer, loud and clear.  Our industry is elevated through the creative visions of beauty 

pros — your artistic reinventions of techniques, your willingness to work fearlessly, your dedication to 

always push yourselves further. You are artists, pioneers and life-changers.  You are inspirations.

cosmoprofbeauty.com

INSPIRATION



customer service: 888.241.3330 | XXAll products may not be available in all areas. See store or Sales Consultant for details.

the app for the
modern stylist
The CosmoProf™ App is built for beauty professionals, and it shows. Take 
payments, store client info, create a customizable schedule and find amazing 
inspiration 24/7. It’s also completely free. Now you can spend more time 
focusing on your clients and your craft.

download the free CosmoProf™ App 
for exclusive offers

Schedule
Make setting up appointments and keeping track 
of your calendar easy. Syncs directly with your iOS 
or Google Calendar.

Quick Pay with Square™
Credit card processing is easy through Square™. 
Plus, the first $1,000 of payments is processed 
for free. 

Clients
Import clients from your phone’s contacts, view 
appointment histories, save photos and keep track 
of color formulas.

Digital CosmoProf™ Card
Access a digital, scannable version of your 
CosmoProf™ card right within the app!

Inspiration
Access exclusive how-to videos and step-by-steps 
from your favorite artists and brands.

Messages
Get exclusive offers and coupons from 
CosmoProf™ and your favorite beauty brands.
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licensed to create™



At CosmoProf®, beauty professionals are why we do what we do.  We recognize the difference 

they make in their clients’ lives – empowering them to feel their absolute best.  Beauty pros inspire 

us and, in turn, we hope to inspire them. We want to make their journey a success – creatively 

and financially.  Beauty pros are always learning, always creating, always pushing boundaries.  

So we are, too. CosmoProf® encourages beauty pros to explore their creative heights and be 

their best, most authentic selves.  And the results are amazing.

it starts with



Rachel Ringwood, Hairstylist & Salon Co-Owner, Miami, FL @RachelRingwood

Being Licensed To Create™ means something different to every beauty pro. For some, it’s  

recognition of a hard-earned education, one they fought and sacrificed for. For others, it’s the 

freedom to be their own boss and make their own rules, to live the life they’ve dreamed of. For 

many, it’s the ability to make a difference in people’s lives by helping their clients see themselves in 

their best light. And for all beauty pros, it’s a celebration of the artistic skill and limitless creativity 

that makes an incredible difference in the world. 



At CosmoProf®, we are committed to elevating beauty professionals’ creativity and techniques through 

buzz-worthy beauty shows and education opportunities. To help them create trend-setting looks, we deliver 

an unrivaled portfolio of brands and products, plus 24/7 style inspiration via social media. CosmoProf® 

empowers beauty professionals to reach their full potential, because quality on the cutting edge is what 

the art of beauty is all about.  Our message to stylists is:

our  
core values

We are your place to learn, be inspired  
and reach your full potential.



Beauty professionals are our muses. They inspire us with their limitless creativity, 

revolutionary personal style and die-hard dedication to the industry. We believe 

in honoring those who are Licensed To Create™ by always asking ourselves,  

“How does what we do impact the beauty professional?”



  Being licensed to create means that I have the power to change 

people’s lives.  It empowers me and it also empowers my clients. It gives 

me the freedom to create, the freedom to be me and the freedom to 

be authentic.  

 – Larisa Love
 CosmoProf® Brand Ambassador
 & Hair Artist, Los Angeles, CA
  @larisadoll



 – Phil Ring
 Master Hair Stylist, Phoenix, AZ
 @phildoeshair

  Being licensed to create is an award for the battle that we go 

through to be able to call ourselves beauty professionals. Every haircut 

that you do, every little success that you have, when you take a step 

back and you look at the mountain that you’ve climbed with all those 

little steps, it’s amazing. 



  The best advice I’ve received about our industry is that you get 

out of it what you put into it. Whether it’s education, social media 

marketing, or positivity and purpose behind the chair, what you give is 

what you gain!  

 – Lo Wheeler
 Master Stylist & Owner  
 of Wheeler Davis Salon  
 San Clemente, CA   
 @lo_wheelhouse



our voice
CosmoProf® is a beauty professional’s go-to for products, education and inspiration. But also 

for support. We know that creative people often need a little late night encouragement. We 

understand how beauty pros must live on fashion’s cutting-edge so they can create the most 

on-trend looks for their clients. We also recognize that the business side of the industry can 

be overwhelming, and a little guidance can go a long way. 

We are beauty professionals’ friend. A place they can go for a creative boost, for recognition 

and gratitude, and for advice on all aspects of the industry. We are inspiring, witty and personal. 

We are never judgmental and always supportive. And we’re fun, too! We’re up-to-date on 

every beauty trend and bursting with creativity. When we speak to beauty pros, we like to 

remind them that we are more than a retailer by touching on one or more of our four pillars:

products
We don’t just carry products — we carry the best professional brands and the most variety  

and always have brand-new items to share.

education
We offer classes led by industry leaders on new products, trends, business tips  

and technical skills.

support
When they need a little extra attention, we’re here for them through Store Associates and 

Sales Consultants who understand their needs.

inspiration
We host hair shows that inspire and reignite their passion for their craft. We also provide 
inspiration 24/7 through our social media channels. 



professional products  
and tools

CosmoProf® is the leading supplier of professional beauty products to licensed professionals in North 

America. We work closely with our brands to provide revolutionary products and state-of-the-art 

tools that beauty pros can’t get anywhere else. 

Shopping at CosmoProf® is a tailored experience for each individual. We offer in-store shopping, 

with knowledgeable, industry-educated staff on hand; convenient, 24/7 online ordering, keeping 

the latest must-have items just a click away; and direct purchasing through Sales Consultants, for 

a catered, one-on-one shopping experience.



At our landmark beauty shows, our commitment to beauty professionals’ creative journey is 

on full display. Trend-setting industry leaders provide inspiration, education and guidance 

to fellow beauty pros through runway-caliber hair shows, technique-oriented education and 

the kind of insider knowledge that only comes with hard work, persistence and experience. 

But inspiration doesn’t stop at the show floor. Our social media presence lets beauty pros 

take the spirit of shows with them wherever they go, with 24/7 innovative inspiration in the 

palm of their hand. And what’s more, through our social channels, we’re creating an organic, 

online community of friendship and support. 

With passion & dedication,  
beauty is truly unlimited.

artistry
inspiration



our creative

it’s time to lighten up annual lightener sale

stay in
control

Be the boss of your style with
HAIRSPRAY SAVINGS

that are sure to be uplifting.

SAVE UP
TO50%

cosmoprofbeauty.com

CELEBRATE
AUGUST  1ST-31ST

ANNIVERSARY SALE
cosmoprofbeauty.com

For complete logo and brand guidelines, please request 
the Brand Standards book from CosmoProf® Marketing.

When artistic vision meets professional execution, something magical happens. People take notice. 

Imaginations are stirred. An industry is turned on its head. Beauty professionals are masters of invention. 

You develop new techniques using cutting-edge products and tools, combining science and artistry in 

revolutionary ways. You create fashion-forward looks that challenge the industry and lift it to new heights. 

You build worldwide communities from the ground up, because you know how important support and 

inspiration is in this business. You are true originators, artists and experts. You are inventors.

cosmoprofbeauty.com

INVENTION
Expression is multi-faceted. It drives individuality and inspires creativity. It creates artists, makes believers 

out  of the doubtful. It validates the dreamer in us all, gives weight to our loftiest ideas. It elevates us, 

pushes us and gives us a confidence we’ve never known. Beauty professionals push each other to be more 

than the status quo, to be bigger than what came before and to help invent the future that lies ahead. 

You are living proof that the power of expression is never-ending and uncompromising. 

cosmoprofbeauty.com

EXPRESSION
Inspiration pushes us forward.  It takes us to new places we always dreamed of going. Inspiration breaks 

glass ceilings. It’s always looking forward, always asking, “What’s next?” And beauty professionals are 

always there to answer, loud and clear.  Our industry is elevated through the creative visions of beauty 

pros — your artistic reinventions of techniques, your willingness to work fearlessly, your dedication to 

always push yourselves further. You are artists, pioneers and life-changers.  You are inspirations.

cosmoprofbeauty.com

INSPIRATION

“Being a beauty professional gives me the freedom to be 

an individual, create one-of-a-kind art and empower others 

to be their very best selves.  I have the ability to change 

lives, and there’s  something very beautiful and inspiring 

about that.  This industry runs on creativity, and I’m powered 

 by the passion of my peers. I’m Licensed To Create™,   

and I do, every day.”

BEAUTY
IS MY

OUTLET

cosmoprofbeauty.com

find your shade of inspiration

LACQUERS, GELS AND TREATMENTS ARE ON SALE NOW AT

The spirit of the beauty industry is electric. It inspires and teaches. It pushes boundaries. It is  

everywhere, every moment, and always evolving. It’s you. Rediscover your passion here at 

Spring Style, where art and inspiration come to life.

april 9-10 – san jose, ca

brought to you by
for more information, visit fashion-focus.net

inspiration
art



cosmoprofbeauty.com



Q. You’ve been recognized as a leading educator in your 
industry many times throughout your career. What are 
your keys to success? 

A. I usually don’t say no to anything, even if it’s something 
I’m fearful about doing. I’ve been asked to do some things 
in my career that have made me nervous, and I thought, 
it’s easier to say no and harder to say yes. But saying yes 
actually helps because it gets me past that fear. 

Q. Where do you find inspiration? 
A. I get inspired a lot by nature. And the only time I really find 

inspiration in nature is when I stop and I’m quiet. Which is 
not a lot of the time. I have to make a concerted effort to 
stop and just be present. I still work on it daily. 

Q. You’ve been involved with Wella for 32 years.  
How did you get involved with them?

A. I used Wella in beauty school in England. After getting 
my license and working in a salon, I started to enter 
competitions. And after doing it for five or six years and 
not getting anywhere, I won a competition in England. And 
after winning several of them, I was approached by Kadus 
to do a show and presentation. And then they asked me 
to do a tour in England for a company they were affiliated 
with – Wella. So I did that tour, and that was that.  

Q. What are your must-have products and tools that you 
always reach for?

A. Koleston Perfect, Illumina Color, Color Touch and Magma 
– I use them all in the salon and classes. Koleston Perfect 
is my go-to. But I love Illumina because it’s unique. It has 

industry icon Sonya Dove
Global Ambassador for Wella, Intercoiffure North America Color Council Director and  

Co-Owner of The Doves by DNA in Santa Monica, CA   |   follow her on Instagram: @sonyadove

We talked with Sonya about why she got into the industry, what it’s like co-owning a salon and what being Licensed To 
Create means to her. For the full interview, visit the CosmoProf® Beauty Blog at cosmoprofbeauty.com/beautyblog.

more light reflection and hair protection. I’m a person who 
absolutely loves brighter colors, so I love Koleston’s and 
Color Touch’s reds and coppers. But my clients prefer 
more subtle colors. So I go between the two. 

 For styling and care, I have to say I like both Wella and 
Sebastian. I have both in the salon. I love Sebastian’s Dark 
Oil. Oh my gosh, I use Dark Oil every day on my hair. I also 
use Malibu C Crystal Gel to remove unwanted minerals 
before I do some color services.

Q. What’s your favorite part of presenting at shows  
and teaching classes? 

A. The big thing for me is people. Whether it’s a class for five 
people or a show for a thousand, I got into this industry not 
for hair but for people. I find them fascinating. I think we’re 
incredible human beings, and everyone can learn so much 
from each other. 

Q. What’s most rewarding about owning a salon? 
A. What I do love about it is my clients. I can’t even call 

them clients. They’re my friends. They know all my ups 
and downs, they know all about what I do. They’re my 
therapists as much as I am theirs. And I love my team. They 
are incredible and such a support to me in many ways. 

 What I don’t like is running a business and everything that 
comes with that. 

Q. What advice do you have for those who are thinking  
of opening their own salon?

A. Really look at themselves. I’m 100% creative. If they’re like 
me, it’s best that they get a business partner or someone 
who does the business. Now, if you’re a hairdresser who is 
creative and has an amazing business sense, then you’ll do 
amazing. It’ll be fantastic. 

Q. What about stylists new to the industry – what advice 
would you give them?

A. Never forget the first reason why they got into the industry. 
What happens is, over time, you can lose sight of your 
dream. Write it down and always look at that. And don’t 
give up. We all have bad days. Just keep going forward. 
Don’t look backward and don’t  
be too hard on yourself. 

Q. Finally, what does Licensed To Create mean to you?
A. It’s a license to fulfill your dreams. Because, you know, you 

can say “licensed to create” to anybody. It’s a very beautiful 
sentence for life, really. We’ve only got one time on this 
Earth, and “licensed to create,” for me, is to make the best 
with my time here. We can create anything we want. We 
don’t have to wait. 

 We can create anything 
we want. We don’t have 
to wait.  
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The Numbers

New Yorkers 
will live 2.85
years longer than 
the rest of us.
The saying goes, “An apple a day 
keeps the doctor away.” So it should 
come as no surprise that Big Apple 
residents will live approximately 
!,"#" days longer than the national 
average, according to data from 
the Institute for Health Metrics 
and Evaluation at the University 
of Washington. What keeps the 
city that never sleeps ahead of the 
game? Over the past two decades, 
“New York has focused on healthy 
food and physical education in 
schools, smoking bans, trans fat 
bans, and also promoting simple 
things like making it safe and easy 
to walk the city,” says Dr. Ali Mokdad,  
who led the research. Non-Gotham-
ites, however, have nothing to fear, 
he says. “You can live longer any-
where if you change your behavior.” 
In other words, city slicker or not, 
avoiding that extra-large cola might 
not be a half-bad idea. 

PHOTOGRAPHY BY ADAM VOORHES
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Army-issued 
barbecue  

sandwiches 
last           years.2

Most of us won’t touch leftovers in the fridge 
after more than a few days, but U.S. soldiers 
frequently feast on barbecue sandwiches well 
into their !"-month shelf life. By lowering  
the pH and controlling the water and oxygen 
levels inside each package, government 
food technologists created an environment 
inhospitable to mold and pathogenic bacteria. 
Available in chicken or beef, the pocket-size 
MREs (meals ready to eat) require no water, 
refrigeration, or heating, making them ideal 
for highly mobile servicemen and women. 
With #$$ calories, %% grams of protein, and #& 
grams of carbohydrates, they “pack a nutri-
tional punch in a small profile,” says Jeremy 
Whitsitt of the Combat Feeding Directorate  
at the Natick Soldier Research, Development, 
and Engineering Center. Now, if the Army 
could just preserve a side of coleslaw.



12 www.dentonlive.com

he’s Dolores “Lola” Cruz, 
the spicy Latina private 
investigator who, when not 
finding missing mothers or 
tracking down criminals in a 

nudist resort, spends her time salsa dancing 
and getting muy caliente with a sexy blast 
from her past. Balancing her Latina roots 
and American way of life, Lola navigates 
her world with smarts and sass.

She’s also Harlow Jane Cassidy, the great-
great-great granddaughter of the famous 
Butch Cassidy. She possesses a magical charm 
passed down through the generations – a 
charm granted to her outlaw ancestor while 
he was on the run in Argentina. Now Harlow 
Jane Cassidy, dressmaker, grants the desires 
of others through the garments she makes 
especially for them.

Confused? Both Lola and Harlow spring 
from the imagination of bestselling author 
Melissa Bourbon Ramirez, who combines 
the Texan and Latina influences in her 
life to create mystery novels. Her Magical 
Dressmaking Mystery series featuring Harlow 
Jane Cassidy (great for teens and adults) is a 
two-book series so far, while her Lola Cruz 
Mystery series (the steamy romance makes 
it an 18-and-up read) features three books. 
Thankfully for fans that love her authentic 
Mexican-American characters and crazy 
plots, she shows no signs of slowing down. 
She has three romantic suspense novels on 
the way, all based on Mexican legends. The 

first, A Deadly Sacrifice, is due at the end of 
2012. Whether she’s writing Mexican-inspired 
dialogue or creating Texas towns, however, 
Melissa is true to where she comes from and 
where she is now – a married mother of five 
and a publishing empresaria living on the 
outskirts of Denton.

The blonde-haired, green-eyed author, who 
identifies as Latina-by-marriage, leans back in 
her desk chair, tucking a loose strand of hair 
behind her ear while trying to put a label on 
her own ancestry. Though born in California, 
her family is Texan. She works hard to keep 
her husband’s Mexican-American culture alive, 
both in family life and on the page, while still 
being true to her Texas roots. She thinks the 
publishing world is short on strong Latina 
characters, and it’s her mission to change that. 
Her muse? Her 11-year-old daughter. “She’s 
this sort of hybrid of these two cultures,” 
Melissa says. “I just want to write characters 
that she’ll relate to, that she’ll understand.” 
Although the Lola series is a fun series, “I 
think that it has a little bit more meaning for 
me, because I feel like creating [Lola] really is 
a bridge to my own kids,” she says.

Melissa puts her characters in all kinds of 
crazy situations involving mysticism, stolen 
identities and murder, of course. The plots are 
little bits and pieces of things she reads and hears 
in the news. Real life. A little unnerving, but 
not for Melissa, who spent every high school 
lunch in a math classroom reading Agatha 
Christie. For her, mystery comes naturally.

Her Magical Dressmaking Mystery series 
is set in Bliss, Texas – a fictional town based 
on Glen Rose, Granbury and the Denton 
Square. The cozy mysteries invoke a magical 
sense of history and spirituality, all through 
the art of dressmaking. “In my world, [Butch 
Cassidy] goes to Argentina and makes a wish 
in this Argentinian fountain that all his 
ancestors will be blessed or taken care of,” 
Melissa says. “So Harlow, when she makes 
things for people, their wishes and dreams 
come true – good or bad.” The latest in the 
series, A Fitting End, puts Harlow in quite 
the predicament: When a local golf pro is 
murdered with dressmaking shears, Harlow 
becomes the No. 1 suspect. 

Melissa’s Lola Cruz Mystery series, on the 
other hand, is set in Sacramento, California, 
where she used to live. The plot of the latest 
book, Bare-Naked Lola, stems from a real-life 
murderous tale. “Years ago, there were the 
Yosemite Killings,” Melissa says, her eyes 
wide. “There was a guy who murdered this 
woman and her daughter and a Brazilian 
exchange student. He escaped and hid out 
in this nudist resort.” Creepy stuff. In her 
book, Lola goes undercover for a fictional 
pro basketball team and dances in a barely-
there cheerleading outfit (a duct-taped bra 
is involved) to solve the crime. 

Harlow and Lola come alive in Melissa’s 
cluttered office. A rainbow of sticky notes 
covers the iMac desktop computer. Piles of 
paper litter the desk. A large white board 

       FOR SPICY LATINO 
MYSTERIES OR 

MAGICAL TEXAS TALES 
look no further

than melissa

S
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hangs nearby, featuring a storyboard grid 
for Melissa to fill in. Seq. 1 – Climax. Act 
II, Part 2. Promise of the Premise. “It acts as 
a road map,” she says. “So much develops 
as I write.” On the carpeted floor, propped 
against a dressmaking form, is her “dream 
board.” Like the collages children make in 
school, the black cardboard panel is covered 
with inspiration for her Magical Dressmaking 
series: Sandra Bullock in the movie “Hope 
Floats,” a cutout of the state of Texas, pictures 
of dress forms, and the word colorful cut out 
from a magazine. 

She and her husband, a first generation 
Mexican-American, moved from California 
to Texas four years ago wanting to live close 
to family in a place that afforded them more 
financial freedom. Melissa’s mother, a watercolor 
artist, lives in nearby Coppell, and her brother 
is an art professor at the University of North 
Texas. Her husband won a job as principal 
at the Newton Razor Elementary, the lone 
International Baccalaureate elementary in 
Denton. Melissa is grateful for the move – and 
the inspiration it brought. “If I were still in 
California, there’s no way I would ever have 
even dreamt of a town called Bliss, Texas, and 
Harlow Jane, and all the little Southern-isms 

that come into play,” she says, tugging on 
her knitted sweater and flexing her jean-clad 
legs. “The food, the accents, the slower way 
of life. I hear their voices in my head.” She 
looks through her window at her backyard 
where her two boxers are galloping in the late 
afternoon sun. Melissa finds charm in small 
towns, like Denton’s historic Square. Three of 
her children go to school in Denton. 

As her burgeoning library of books proves, 
she knows how to work the system. She didn’t 
always. (She can still laugh about the “very nice 
personalized rejection letter” that she got for 
her first book about time travel.) Familiar with 
how hard self-promotion and marketing can 
be for beginners, Melissa and author Tonya 
Kappes penned a how-to book, The Tricked-
Out Toolbox, to help new writers navigate the 
publishing world. “I joined a couple of writing 
organizations and started to learn the process, 
found an agent, and she sold it and the rest is 
history,” she says of her Lola series. Now, as 
marketing director for Entangled Publishing, 
a publisher of romantic novels, she helps 
new authors with their publicity. Even with 
a demanding job and five children, Melissa 
makes it work. “I had to write. So I had to 
write with them around,” she says. 

Her success relies on her fresh approach to 
the mystery genre as well as her attention to 
creating well-rounded characters, something 
her editor loved about her books from the 
very beginning. Readers from all cultures can 
connect with her gutsy private investigator 
Lola Cruz. “You don’t have to be Latina to 
like her, and you don’t have to not be Latina 
to like her,” says Toni Plummer, Melissa’s first 
editor on the Lola series. “She’s relatable to 
anybody.” Just like Melissa.

The house is quiet as she walks through the 
living room, looking for a good place for an 
upcoming photo shoot. She pauses to ruffle 
her teenage son’s hair as he sits reading on 
the couch. The light streaming in from the 
windows highlights pieces of what she loves 
most, including a framed watercolor painting 
of Our Lady of Guadalupe by her mother 
showcasing the Mexican side of family. Melissa 
works hard to instill those traditions in her 
children, but she is equally proud of her Texas 
family, whose sewn and quilted creations hang 
in her home and in museums across the state. 
In many ways, Melissa is like the area in which 
she lives – half Texan and half Latina. With 
no need to choose one culture or the other, 
both flourish. 

[ just the facts ]

New books by Melissa Bourbon Ramirez:

Bare-Naked Lola: The latest in the  
Lola Cruz Mysteries (out now).

Deadly Patterns: The third installment in 
the Magical Dressmaking Mysteries (due 
October 2012).

A Deadly Sacrifice: The first in her new 
romantic suspense series based on Mexican 
Legends (due late 2012).

The Tricked-Out Toolbox: A roadmap for the 
publishing world – great for new authors.

Read more about Melissa: Visit her website: 
misaramirez.com. Yep, “Misa.” Curious how 
she got the nickname? “The Misa came 
from the Chinese cooks at the Orange 
Hut, a restaurant I worked at during 
college. They couldn’t quite say Missy, my 
nickname since childhood, and it came 
out Misa.” They called her “chicken legs” in 
Chinese, too. “Small favor that one didn’t 
stick!” she laughs. 

Photos by Agnes O’Hanlon



freely about postponing her freshman year at Harvard University and 
running off to France at 18 without knowing a soul there. (“I think my 
parents should’ve had their heads examined.”) She paid her own way by 
starting to work at age 14 – the earliest you could in New Jersey. In Paris, 
she studied at the Sorbonne, soaked up Baudelaire and smoked Gauloises 
cigarettes. Back home, with a degree from Harvard, she wanted to “ex-
perience stuff” and “go for rides in things” as a reporter. She wrote about 
the military’s first female recruits at Fort Benning, went seal hunting with 
Eskimos and lived with uranium miners in Alaska. The experiences were 
“awesome” and “totally cool.” She sounds like a teenager circa the ’70s.

Beneath the chatty exterior, however, lies an editor with attack 
instincts, one unafraid to take on the U.S. government or corporate icons.  
At age 61, Amanda heads up a team of 26 Bloomberg reporters who hunt 
down stories with what she calls the “moral force” to do good, to help the 
average person without the Bloomberg power behind them. Her teams 
have gone after Western companies (HP and McAfee, among others) for 
providing surveillance systems to authoritarian regimes such as Syria 
and Tunisia. Her reporters exposed Victoria’s Secret for buying African 
“fair trade” cotton picked by children as young as 12 and 13. During the 
financial crisis, she led Bloomberg’s effort to sue the Federal Reserve to 
disclose details about the $2 trillion in emergency loans to cash-strapped 
banks – a case won in the U.S. Supreme Court. At any one time, she may 

Amanda Bennett plants her hands on her face, props her elbows on the 
table and peers out through splayed fingers. The red nail polish on her 
left thumb is half missing and looks chewed off. The flesh of her cheeks 
pushes out through the webbing of her hands and her chin-length, dirty-
blond hair falls in her eyes. “I’m trying to think so I can honestly answer 
the question,” she says, suddenly serious. The conversation has turned to 
her husband’s death from cancer and her decision to write a memoir tak-
ing on a health care billing system “operated by Satan.”

The two-time Pulitzer winner and executive editor of the projects/in-
vestigations team at Bloomberg News has been re-living her youthful days 
as a gung-ho reporter for The Wall Street Journal, giggling about oddball 
stories she wrote for the paper’s front page – its famed “A-Heds.” She tells 
the story about the bug room at a Toronto museum where beetles gobble 
up the decaying flesh on animal skeletons to prepare them for exhibit. 
She talks about the time she climbed a ladder to interview a tightrope 
walker trying to cross Niagara Falls. “I had to interview him in French at 
the top of a tightrope. And, this is the part I really like ... I was wearing a 
dress!” she says, howling at the idea of her showing off her behind to the 
crowds below.

While she talks, reporters in Bloomberg’s Washington, D.C., office 
wander by the glass-enclosed conference room and sneak a peek, no 
doubt wondering what’s got their ball-busting boss so tickled. She chats 

JANE R.  LEBLANC

THESE PAPERS  
TELL A LOVE STORY

For her memoir, Bloomberg’s Amanda Bennett mixes facts (5,000 pages of ’em) with emotion.

..................................................

PERSONAL JOURNEYS......
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even years after Terence’s death. The medi-
cations Terence tried were all part of trials. 
Medical papers kept referring to them by their 
technical names. Even knowing which trials to 
enter was complex. Amanda would call drug 
companies, pleading with them for direction. 
“I know you can’t say if it’ll work,” she’d say, 
“but which is worth pursuing?” Was it worth 
driving 1,000 miles both ways for one drug? 
Was it worth flying somewhere each month for 
another? There were no answers. She scoured 
the Internet, joining message boards full of 
strangers dissecting their personal stories to 
figure out which drugs to try, which to avoid, 
which hospitals were best, which trials were 
most promising.

After seven years of wandering lost in a 
maze of health care choices, with no real 
direction or help, she’d had enough, especially 
near the end of Terence’s life. The avenging 
crusader, who took on evil for others at work, 
vowed to take on the system for her own fam-
ily. She wanted answers. 

Had they sought the right treatments? Were the 
experimental drug trials worth it? Should they have 
spent more time together? Given up earlier?

IT TOOK HER A YEAR AFTER TERENCE’S 

DEATH to realize she was in a unique position 
to write about her experience. Sarah Palin and 
the death panels were all over the news. “It’s just 
sort of what writers do, journalists do,” she says. 
“You try to turn your experiences into some-
thing that makes sense.” But not every journalist 
has the guts to take on the system or the connec-
tions to put the story on the cover of Bloomberg 
Businessweek magazine and help others trapped 
in the system. “I realized our story could help 
other people in a way that perhaps they could 
not help themselves,” she says.  “I could do 
something nobody else could do. I could take my 
own private experience — which is an experi-
ence that everyone, everyone, will have sooner 
or later — and get a 3D look that almost nobody 
sees.” It’s that outrage, that “moral force,” she 
always looks for in her stories.

To write The Cost of Hope, she went through 
5,000 pages of documents accumulated from 
six different hospitals. She interviewed four 
insurers and Medicare as well as her husband’s 
three oncologists and a surgeon. She dredged 
up memories of her husband’s cancer diagnosis, 
the drug trials that didn’t work, the side effects 
from the drugs, the sleepless nights, the pain. 
With the help of her researcher, Chuck Babcock, 
she built a timeline for medical procedures, 

then began adding her family life around that. 
She went back to the scene – to Oregon, where 
it all started. She sat in front of their old house 
so she could re-create the drive she and Terence 
took over and over again to Providence Portland 
Medical Center. She even tracked down a 
pathologist she’d never met, the man who diag-
nosed her husband’s disease as collective duct 
cancer of the kidney – Dr. P. Holbrook Howard. 
She wanted to see slides of her dead husband’s 
cancer cells under a microscope.

When she arrived at the doctor’s office, 
Terence’s slides were already on his desk – 19 
of them, labeled “Terence Foley/Case #P01-
922.” She and the doctor carried the slides 
into a conference room filled with large filing 
cabinets reminiscent of old libraries. In each 
cabinet were slides of misbehaving cells – a sort 
of Dewey decimal system of disease. The slides 
were fixed with formaldehyde, preserving the 
cells and the disease that had caused Terence so 
much pain. 

Amanda and the doctor lowered their heads 
to a microscope with dual heads and, together, 
viewed the remnants of Terence. “I was excited,” 
she says. “This is cool! I had to stop and say to 
myself, I suppose I should feel grossed out about 
this. But I didn’t. Terry would think this was 
really cool. He would’ve been torn because he 
really hated gross stuff, way more than I did. But 
he also really liked knowing stuff. He would have 
just taken his note cards out and asked the guy 
a million questions and covered both sides of 

the index cards. So that’s what I was thinking. It 
wasn’t grim. It wasn’t a downer.”

She had to fight against her reporter’s 
instincts to be dispassionate and instead force 
herself to write about her everyday life and 
her feelings. “I thought that people would be 
most interested in all the facts I uncovered,” 
she admits. “Who’s gonna be interested in my 
stories? It’s just my life. Who cares about that?” 
It turned out that those stories — of Terence 
smuggling video tapes from the U.S. into Bei-
jing, of Amanda skydiving as he looked on from 
a nearby plane, of their humorous fights about 
Christmas trees — were “what people were most 
interested in,” she says. Her editor kept saying to 
her, Stay on story. Stay on story.

The most powerful scenes in the book come 
from Amanda re-living the worst moments. 
In 2002, when his cancer first returned in his 
lungs, he hid his diagnosis from Amanda and his 
children. A doctor placed him on a medical trial 
with such severe side effects that one day their 
son, Terry, found him in bed, on fire with fever 
but shaking from chills under a pile of blankets. 
Amanda, rushing home from work, got only 
half-hearted explanations, but she kept pressing.

“I had a cold ..., he says, “so I ...”
She panicked. “Terence, this is bullshit. Tell 

me. NOW.”
He finally relented. “The cancer is in my 

lungs. I have six to nine months left.”
She felt, she writes, “the electricity of fear.” 

As she lay next to her husband in bed, the fear 

have teams working on 12 to 24 projects about 
difficult, nail-biting subjects ranging from 
medicine and women’s issues to the Chinese 
government. As an editor, she says, “I’m getting 
the buzz off 10 stories now instead of just one.”

She’s won two Pulitzers, awards borne out of 
the role she sees for herself as a journalist – an 
avenger of moral wrongs. Her first in 1997, as 
part of The Wall Street Journal team covering 
the AIDS epidemic, came from her outrage 
that public health funding was being directed 
at heterosexuals and teenagers, diverting 
money from gay adults, the primary group at 
risk. “They basically delayed addressing who 
the real victims were for probably another five 
to eight years,” she says. In 2001, she led an 
investigative team at The Oregonian through 
the underground world of prisoners lost by 
the Immigration and Naturalization Service. 
“They’d lose track of them,” she says, still in-
censed. “We found people who’d been there [in 
jails] for two, three, four years that the system 
had forgotten about.”

Leaning back in her chair, Amanda says 
marriage and family changed her high-flying 
correspondent’s life. But her husband Terence’s 
death in 2007 gave her yet another battle to 
wage against a bloated, dehumanizing health 
care system that failed them, offering seem-
ingly endless tests and scans accompanied 
by surgeries and risky drug trials, but never 
giving them the tools to deal with the reality 
that he was dying. Driven by her doubts and 
her sorrow, she opened up her life and wrote 
a memoir, The Cost of Hope: The Story of a Mar-
riage, a Family, and the Quest for Life. In the book 
is a very different Amanda – a not-so-invincible 
Amanda, a woman learning to live with the loss 
of a man who enriched her life and infuriated 
her for 24 years. “He always had his foot in my 
back. Always,” she says. “You’re gonna be some-
body, Toots ... that was always his thing.”

HE LIED TO HER THE FIRST TIME they met. 
She was a budding correspondent in China’s 
capital Beijing, working for The Wall Street 
Journal in 1983. Frustrated with a story that 
wouldn’t come together, she ventured out to 
a fellow journalist’s late-night party. Through 
the throngs of people, she spotted an odd, 
bow-tied man wearing a three-piece suit and 
horn-rimmed glasses. Mr. Bow Tie beckoned 
her over, and she discovered he was the miss-
ing piece to her stumbling story – a Fulbright 
scholar studying Sino-Soviet relations. After 
leaving at close to 3 a.m., Amanda realized she 

had no idea what the man’s name was or how 
to find him for follow-up. Unable to use their 
conversation for her story without a name, she 
forgot all about it, until she ran into him a few 
months later at a bank opening.

They immediately exchanged cards. His 
read: Terence B. Foley, Country Director, Ameri-
can Soybean Association.

Amanda’s temper began to boil. “Soybeans? 
You said you were a Fulbright scholar. Studying 
Sino-Soviet relations.”

“You’re cute. You’re a journalist. I wanted 
to talk to you. Journalists are always working. 
How long would you have talked to me if I told 
you I was in soybeans?”

Amanda was flabbergasted. “You a—hole! 
You could have gotten me fired!” 

She stomped away.
Naturally, she married Mr. Bow Tie.
In the years that followed, they had two 

children, Terry in 1988 and Georgia in 1998 
(adopted at age 4 from China). They bounced 
from one end of the United States to another 
for Amanda’s career – from Georgia to Oregon 
to Kentucky and then Pennsylvania. Each time, 
she moved up in management, from the Jour-
nal’s Atlanta bureau chief, to managing editor/
projects of The Oregonian in Portland, to editor 
of the Lexington Herald-Leader in Kentucky and 
finally, to Pennsylvania as the top editor at The 
Philadelphia Inquirer.

Yet Amanda was often the one hesitant 
about the moves. When the Journal first offered 
her the bureau chief’s position in Atlanta (a 
chance to be “not just bossy but a boss,” she 
says), the idea of uprooting her young family 
scared her. Not Terence. His idea of fun was 
moving every year, meeting new people and 
learning new things. He was packed and ready 
to go before she was. Wherever they landed, 
he reinvented himself — working at The Wall 
Street Journal as a radio journalist (Amanda 
found out when she ran into him in the Journal 
cafeteria), creating context for CNN online 
while in Atlanta, and becoming director of a 
new Asia Center at the University of Kentucky. 
A Chinese historian, he got his Ph.D. at 61, 
more than 40 years after starting his studies.

Amanda was pushing her team at The Orego-
nian to finish what would become a Pulitzer 
Prize-winning piece on the INS when Terence 
fell ill. “There are huge chunks of our life I 
remember nothing about,” she says. “But this 
... God, I remember this one really clearly.” At 
work, she was in prosecutorial editor mode. 
What had began as a local tale about a Chinese 

girl held for eight months in a county jail with 
hardened criminals because of INS bumbling 
had grown into a series with a national scope. 
The paper’s Pulitzer Prize for Public Service 
in 2001 would seal Amanda’s public persona 
as a hard-hitting journalist willing to take 
on wrongdoing with the “moral force” of an 
avenger. But at home, her life was about to 
come unglued.

THEIR SON TERRY WAS CELEBRATING his 
twelfth birthday and the house was full of kids 
on a sleepover. “I remember the pillow fights 
downstairs. I remember what I said to little 
Terry’s friend Preston on the stairs. I can re-
member how messy the house was.” The morn-
ing after the sleepover, with kids still waiting to 
be picked up, Amanda found Terence doubled 
over in bed, his stomach wracked with pain. 
“I remember thinking I had to get him to the 
hospital quickly or to the doctor quickly, and 
the kids were still here, and their parents were 
coming to pick them up, and I couldn’t leave 
them.” Only after the last child was gone did 
the family rush to the emergency room, Ter-
ence gritting his teeth to hide the pain. At the 
hospital, with the children parked in a waiting 
area with toys, Terence finally broke down and 
curled into the fetal position, screaming.

A scan revealed a problem with his intes-
tines. The diagnosis was severe ulcerative coli-
tis. Almost as an aside, the doctor mentioned a 
“shadow” on Terence’s kidney. “You are going 
to want to get that looked at,” he said casually. 
Amanda remembers being annoyed with the 
doctor. Don’t talk to me about a shadow. C’mon, 
focus on what we’re talking about here! This guy 
hurts! “I remember how peculiar it was in 
retrospect that we really didn’t pay attention 
to what he was talking about,” she says. Weeks 
later, they found out the shadow on his kidney 
was cancer. For seven years, Terence under-
went one treatment after another – Inter-
leukin-2, Avastin, Nexavar, Sutent. Twice he 
was on the verge of death, but rallied back to 
health. In 2007, at age 67, he died. The cancer 
had spread to his lungs and brain.

Like any widow, Amanda struggled to deal 
with her feelings. Terence’s medical bills came 
to $616,816, much of it paid by Amanda’s 
insurance. The real issue for her wasn’t the 
cost, but a system “so maddeningly complex 
to navigate,” she says, that it took days, weeks, 
months, even whole years of their lives to 
figure it out. A system, she adds, that left her 
“not entirely sure we did the right thing” – 
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she had been holding back burst through her 
defenses. She could barely breathe or think. 
That night, sitting alone in her living room, 
with Terence asleep upstairs, she realized 
for the first time what she would lose if her 
husband died. “I realize more clearly than ever 
before how much over the years I have come 
to see myself through his eyes,” she says in her 
book. “The moves I would not have made. The 
chances I would not have taken.” That night, 
she resolved not to let him die.

Two days later, she went with Terence to 
see his secret doctor, Dr. Scott Pierce. Amanda 
shoved an armful of printouts, names of doc-
tors, hospitals, drugs and descriptions of clini-
cal trials at Pierce.

“This is who you were protecting?” the doc-
tor asked Terence, incredulous.

Sheepish, Terence shrugged. “Guy’s a head 
case,” Amanda says.

The doctor looked at Terence, who shrugged 
again. “She may save your life,” Pierce said.

Amanda went into research hyperdrive, 
researching Interleukin-2 (IL-2), the drug Ter-
ence had been taking secretly. She happened 
upon a Cytokine Research Group, looked up 
papers in obscure journals and tried to make 
sense of titles such as “Clinical efficacy of 
adoptive immunotherapy by IL-4 activated 
tumor-infiltrating lymphocytes in patients with 
advanced cancer.” What does that even mean? 

she wondered. Some papers used weird abbre-
viations like CR, OR, PR and DR. Even more 
aggravating, she discovered that most research 
centered on the most common form of kidney 
cancer, not what Terence had. She found one 
paper from 1993 that suggested evidence, but 
not proof, that IL-2 provided a longer survival. 
“How long? HOW LONG?” Almost at the end 
of her rope, she shouted out loud at the papers. 
She was frustrated and confused, but Amanda 
Bennett never backs away from a challenge.

WHEN SHE TALKS — AND SHE TALKS  

constantly these days at universities, health 
care conferences and the trendy TEDMED 
conferences on health and medicine  — she 
talks about the end of their 7-year-long journey 
to save Terence. About the confounding medi-
cal trials with unknown risks and rewards, the 
painful side effects from drugs offering no help, 
and the frustrating dead-end phone calls to 
doctors and nurses. She starts her story some-
time after midnight on December 8, 2007, 

the night that Dr. Eric Goren told her that her 
husband might not live until morning. She tells 
the story of how confused she was that night. 
She talks about how she met Terence, how 
he tricked her into talking to him, how many 
of their friends (even Amanda, for a while) 
thought he might be a spy, how he played 15 
musical instruments, spoke six languages, 
loved poetry. She talks about the man she loved 
for more than 20 years. And then, this once-
very-private journalist, talks about herself. 
“The thing I learned about myself is that denial 
isn’t even close to a strong enough word to de-
scribe what we go through at the end of a loved 
one’s life,” she says.

“One of the things I found, particularly to-
wards the end of his life, there was a doctor for 
everything. There was a doctor for his throat, 
a doctor for his kidney, a doctor for his colon, 
another for the cancer, another for skin, and 
one, the hospitalist, for the hospital care,” she 
tells her audiences. “But there was nobody who 
was just interested in him. Nobody looking at 

Terence Bryan Foley. I was the only one look-
ing out for him.”

During the last days of Terence’s life, they 
saw 27 people in four days, including nine 
doctors. Amanda could never find out who was 
in charge. She had to make the final decision to 
remove Terence from life support. Even when 
she interviewed his doctors for her book, they 
were still arguing over what exactly he had. On 
the talk circuit, she is the avenger calling atten-
tion to the system’s failures – “the overtreat-
ment going on in this Satan-designed system.” 
“It’s a system that didn’t serve me, didn’t serve 
Terence well, and I don’t think is serving the 
hospitals and doctors and drug companies as 
well as it should either,” she says.

Amanda used to fantasize about reading a 
poem to Terence at the end about Roman poli-
tician Mark Antony, who fought his entire life 
and won at everything, until he didn’t. He fi-
nally realizes he has lost the city of Alexandria, 
and it’s time to let go. The poet tells him how 
to have a hero’s goodbye. Amanda never got the 
chance for a hero’s goodbye. She and Terence 
never slowed down long enough. They never 
slowed down because she never truly believed 
he would die. “When I went back and looked 
at our journey,” she says, “people mentioned 

hospice to us repeatedly. But I wouldn’t listen. 
‘Hospice was for people who are dying,’ I said, 
‘and that’s not Terence.’”

The question most frequently asked about 
her book is: “Wasn’t it awfully tough to write?” 
She always gives the same answer: “It wasn’t 
hard at all. In fact, it was wonderful.” The per-
sonal memories were easy for Amanda to write. 
Even fun. She would lie on her sofa, typing 
out their story on her computer. “It’s like I got 
another year with him,” she says. “I got to play 
with him for another whole year.” Her book 
wasn’t just a chance to spend more time with 
Terence but to right a wrong — to save others 
from the baffling, confusing journey that she 
and Terence endured for seven years.

These days, her children are grown and 
she’s remarried to Don Graham, CEO of The 
Washington Post. But every day, without fail, 
she takes time to talk to Terence. Mostly she 
talks to Terence about the kids, how they’re 
doing, day-to-day life. (Not out loud. “I’m not 
that whacked,” she says. It does freak out her 
kids, though.) 

She did some major bargaining with him 
about her book. “I kind of negotiated with 
him about what I could write about and what 
I couldn’t write about. He was a very private 

guy, so I was talking to him, you know, Look, 
how about if I say this? OK, how about this piece? 
I know you don’t think of this in the same way I 
do, but this is my book, dammit, not yours.” She is 
glad that they know who Terence was.

In the first year after his death, she often 
wondered if she and Terence had gone about 
things the right way. And now, after commit-
ting her private life to the page, after detailing 
their fights, their laughs, their pain and their 
love for all the world to see, Amanda Bennett 
has her answer. 

“As sad as I am at our silent farewell, I 
wouldn’t trade away any of those years of fight-
ing for life. Would I do it all again? Absolutely. I 
couldn’t not do it again,” she says. 

Terence used to tell a story about his Uncle 
Bob that proved apocryphal. Climbing aboard a 
landing craft before the invasion of Normandy, 
Bob’s sergeant was said to have told his men 
that by the end of the day, nine out of 10 of 
them would be dead. Bob said each one looked 
around and felt so sorry for those other nine 
sons of bitches. 

“We believed beyond logic that we were go-
ing to escape the fate of those other nine sons 
of bitches,” Amanda says, “and it’s hard to put a 
price on that kind of hope.” m

TWO DECADES OF LOVE ... THEN LOSS
(LEFT TO RIGHT) Scenes from a marriage: Terence and Amanda, 
with the kids Georgia and Terry — long before cancer dropped 
them into the lap of a “Satan-designed system.”
Photos courtesy Bennett family
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BY JANE R. LEBLANC

Captured Dimensions and its 3D People-
Scanning Bring Out the Almost Real You

A A
Inside a nondescript, hard-to-find office in Richardson, a man named Jordan

Williams takes many forms. There's a full-color, miniature bust of him on the
edge of a desk. On the wall a few feet from the front door hangs a hi-res picture
of Williams holding said bust. And last but not least, he stands inside the
entrance, in the flesh. As the president of Captured Dimensions, a 3D scanning
and printing company, it's completely normal for Williams to find little plastic
figurines of himself, his wife and his newborn daughter all over his office. "My
personal favorite [project] so far has been scanning my daughter," Williams

FRIDAY, SEPTEMBER 6, 2013 AT 10:05 A.M.

Williams holds his own full-color, 3D-printed bust.

Captured Dimensions
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says. "It has a lot of personal significance for me. In 20 years, she'll be all grown
up, and we'll be able to look at not just the 3D print but all the digital stuff. I'm
hoping to scan her about once a month so I can do a 3D growth chart. I don't
think that's ever been done."

Williams, a Texas native, started Captured Dimensions back in August or
September of 2012 (he can't quite remember) by testing out the technology
available for 3D scanning and printing. In October 2012, Williams committed
himself to the full-time development of the business and refinement of the
process, and by March he started taking on clients. After being in business for
less than a year, the company is already storing hundreds of thousands of
images in 3D format (similar to what an awards show viewer might see via E!
Entertainment's GlamCam 360). For Williams, who's been obsessed with
technology from a young age, especially the ever-evolving world of 3D printing,
this company is a dream come true. And he's helping others realize their
dreams, too.

Some of his first paying customers were professional artists. "They spend so
much effort and put so much blood, sweat and tears into making some amazing
sculpture," Williams says. "They spend months on it, and then it's one of a kind.
There's a huge need for that community to be able to capture what they've done
and share it with people in a different way. All of those folks have had people
out there ask, 'Is there any way I can buy a smaller version?' It's been possible
for about 20 years, but it was really, really expensive." That's where Captured
Dimensions comes in. What was once only available to industry execs is now a
reality for almost everyone.

So how does it all work? The first step is to take
whatever or whomever wants to be scanned and
place that object or person on the center stage of
Captured Dimensions' bright white, 360-degree
photo studio, surrounded by photo equipment and
several hundred meters of cables. Once situated,
Jesse Crawford, Captured Dimensions' resident
photographer and manager, fires 64 Canon T3Is at
once, capturing a super hi-res, 3D image of the
subject. From there, Graeme Williams, the company's
3D modeler (and Jordan's younger brother),
manipulates the image digitally to render the best
possible 3D image, vital for 3D printing. The final
image doesn't come straight from the photo studio
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but from scripted software programs and delicate
digital hand work. Certain textures, like hair, need
tweaking before they're ready for printing.

The final step for many clients is to print their
images. The guys send the 3D render information to a
printing device loaded with the material of choice,
and the printer slowly squirts out layer after layer,
building a 3D model that will harden over time. The
printer at Captured Dimensions, a MakerBot
Replicator 2, looks like a glue gun on steroids,
carefully placing melted, corn-based plastic where
it's needed without wasting any material. There are
different styles to choose from, and it all comes down
to personal preference. Some clients choose models
made of plastic, which are super lightweight. The
models come out completely white, and some people
keep them that way. Others choose a painted finish,
like silver metal or bronze. Those options can be
done in-house. But there's also the full-color and

quite heavier Sandstone option, which Captured
Dimensions contracts out to several industry
partners who use the 3DSystems line of printers.
Sandstone is a material made of powder, a binding
agent and coloring agents, giving the models the
feel of real, nature-made sandstone.

Even though the printing layers can be seen upon
close inspection, the results are pretty incredible.
Williams is already in talks with museums and
universities about harnessing the company's skills
for digital preservation. But Williams wanted to be
sure he was on to something great. Sure, the entire
premise sounds cool, but would everyday people

think so? He set up a Reddit AMA (Ask Me Anything) to get some honest
feedback from potential customers. "I wasn't expecting it to hit front page,"
Williams says. "We'd had a lot of private success, but I really wanted to get some
feedback from some people we hadn't directly interacted with. Just to see, does
the world think this is cool? Does anybody think this is interesting? Is there
anything not awesome about it? I definitely got some negative feedback, 'cause

Williams' daughter in the studio.

Captured Dimensions

Williams' daughter as a full-color, 3D
print in Sandstone.

Captured Dimensions
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you always will from Reddit. But that was good. You need critiques just as much
as compliments."

The verdict? "It's been weird as a result. I've been waiting to approach local
media, 'cause I wanted to be sure we'd be ready to handle a big rush of people.
But now with the Reddit thing, we've had a lot of inquires from all over the
country and the world. But it's kind of the inverse of normal business growth.
I'm talking about really big opportunities with people and big plans before
Dallas even knows we exist." Williams is talking about an incoming flood of
collaboration offers from video game and movie studios -- stuff he can't talk
about just quite yet. These new projects stem from the mega high-quality, 3D
scans that Captured Dimensions can create. From them, video gaming
companies can create digital heroes and villains that look much more realistic
than what's out there now. When game makers start with a digital rendering and
try to make it realistic, it can look just "off" enough to be creepy, Williams says.
But if you start with an image of the real thing, you end up with super realistic
characters that can be ready to go in a couple of weeks.

In a way, capturing and preserving photo images and digital models, as opposed
to the 3D prints, are what excites the guys the most. Williams urges anyone who
may not be ready to order a 3D print for any reason to still come in for a 30-
minute photo session. "We've done pregnancy pictures, kids and all that,"
Williams say. "There's a lot to [3D scanning and printing] that can be pretty
meaningful and have some long-standing value." Just like digital photography

3D, digital rendering.

Captured Dimensions

 <



1/24/2017 Captured Dimensions and its 3D People-Scanning Bring Out the Almost Real You | Dallas Observer

http://www.dallasobserver.com/arts/captured-dimensions-and-its-3d-people-scanning-bring-out-the-almost-real-you-7085004 5/6

has enabled people to capture and preserve perfect, vibrant images forever, 3D
scanning does the same thing but from every angle. And Captured Dimensions
will store that data on its massive servers (16 drive bays total) for as long as a
customer wants, giving people time to save up for a print or wait until the
technology advances. "It's improving so much," Williams says. "I feel like, in five
to 10 years, you won't be able to tell it's not real."

CONTACT: Jane R. LeBlanc  FOLLOW: Dallas Observer Arts & Culture
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BY JANE R. LEBLANC

Chelsea Handler on the Olympics,
Jumping Back On Stage and Overseas
Intercourse

A A
My phone rings. It supposed to be Chelsea Handler calling from her office in L.A.
to talk about her upcoming show in Dallas (March 28 at the Verizon Theatre). It
isn't. It's her handler, Elizabeth, yelling over ear-piercing beeps in the
background. They're having "some sort of fire drill or something," she tells me.
When I finally get Handler on the phone a few minutes later (unscathed), she
doesn't sound too shaken up.
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"I didn't go outside 'cause I don't take fire drills seriously," she says. "I said, 'If
this is how I go, this is how I go.' It's too long of a walk downstairs. I sent the
dogs out. That's about it." No one's ever said Handler isn't considerate.

But people might say she's a workaholic, especially since Handler's taken on so
many different roles -- host of the show Chelsea Lately on E!, stand up

comedian, author of five books and head honcho of her own publishing imprint
with Grand Central Publishing (Borderline Amazing/A Chelsea Handler Book).
That's not stopping Handler from regressing back to childhood, though.
Growing up in a middle class family in New Jersey, Handler was denied bunk
beds as a kid. So, naturally, the comedian bought some for her L.A. digs. With a
queen size bed on bottom and a double on top, it's adulthood meets elementary.
Handler started spending the night in the "bunk bed room" every so often until
she finally relented and completely moved in. "I used to be capable," she says.
"Now, there are people in my house that I don't even know who work there."

As little as she cares about who's lounging around her house, there are things
she cares less about -- namely, this year's Olympics. "Usually I'm really into it,"
she says. "I was in the airport watching, and I looked at my friend Mary, and I
said, 'Do you give a shit about this at all?' And she said no. And I go, 'Why? Why
don't we care?' No offense to the people competing, 'cause I know they all
trained so hard, but for some reason it's just not cutting it. Maybe 'cause it's in
Russia."

One thing that is cutting it is Handler's role as
author. Her latest book, Uganda Be Kidding Me,

features hilarious travel essays from Handler's
adventures around the globe. "Well, I got myself in a
situation where I was making a ridiculous amount
of money, and I'm just a girl from New Jersey who
grew up with just a normal childhood and middle
class everything," she says. "And I looked at my
parents and thought, this is not how I want to live. I
wanna be wealthy. I wanna travel and I wanna go to
places. If I go to Disney World, I wanna fly, not take
the bus. And I just figured, you know what? I'm
gonna do that."

And she did, traveling to Africa, the Olympics and Switzerland, where she tore
her ACL skiing. "After a while I was thinking, my life is so great, I'm so lucky. I
have so much gratitude for this, to go on these unbelievable vacations, and be
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this loud, obnoxious American who doesn't deserve to be going anywhere and
giving a bad name to Americans all around. And the people who deserve to
relive these stories with me are the people who have given me my career, which
are my fans.

"All the stories involve a bunch of my friends, and they all involve me getting
myself into situations that I can't get out of. So I thought, oh maybe I should
write a different kind of book! A travel book, tell all my travel stories. And then I
started writing it, and then I told my editor that I was writing it, and then they
gave me a book deal. And then I thought, oh no, I have to finish it." Handler
tacked on six more trips to round out her book.

The trip she's most looking forward to now is her stand up tour this year, which
supports her new book. Only recently did she realize that four years had passed
since her last tour. "Yeah, I like to go on the road and see everybody," she says. "I
think it's good, get some interaction with everybody. I'm on TV every night, I
don't get to travel [the U.S.]. I spend so much time out of the country now, I
didn't realize I hadn't been around the country. 'Cause when you do stand up,
you go to every little city you never wanted to. Not all are as fun as Dallas, as
you can imagine. You know, when you're stuck in Des Moines, Iowa, you think, I
don't wanna come back here! But we get to go to cities like Boston, Chicago,
Dallas ... it's just so much fun."

Especially Dallas, a city she has strong ties to. During her first book tour, she met
a lesbian couple here and told them that if she ever bought a house in L.A.,
they'd have to go decorate it. Well, she did buy that L.A. house, and the women
followed. That was almost 10 years ago. And while the lesbians have since gone
their separate ways, Handler kept custody of one. The two still live together and
own dogs together, often arguing over who's the better doggy parent. But that's
it. Handler leaves the lesbianing to her friend.

Not that life as a celebrity is all bunk beds and lesbians. Handler has a hard time
dating, 'cause guys don't want the attention being with a celebrity brings. She
went on a double date vacation to Belize for Valentine's Day, "'cause I'm a
romantic," she says. But that's not the only reason. "Men are so scared of me, I
have to leave the country to get penetration. It's a real pain in the ass. I have to
travel high and low to get some action."
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